
 

Media release 

Smartbucks: Theatres of Learning   

Johannesburg 2 June 2018: How can we ensure that a youth demographic more concerned with bling-bling now 

as opposed to cha-ching later, sit up and take notice? It seems Liberty and Calgro M3 came up with just the ticket.  

A brand new locally produced Smartbucks financial literacy movie titled One Way to Graceland has been released 

to teach high school learners about the pitfalls of improper spending. The 80-minute movie is a national financial 

literacy initiative that explains financial management in a manner that resonates with young people. More than 

15,000 learners in Grades 9,10,11 and 12 have been given the opportunity to gain crucial financial skills through 

the Smartbucks financial literacy movie. The educational movie, starring Candice Modiselle and Tau Maserumule, 

takes the learners on a journey of a 3rd year student who is absorbed by the prevalent culture of consumerism, 

family dependency and low levels of financial literacy.  

The movie is designed to instil a culture of saving in a country with one of the world’s lowest savings rates by 

unpacking concepts such as Earning, Saving, Budgeting, Debt and Investing. To date, the programme has reached 

over 75 000 learners and will reach a further 15 000 this year, using the cinema channel. The effects of a low level 

of financial literacy in South Africa are quite evident. According to the National Credit Regulator, South Africa’s 

credit active consumers have R1.7 trillion in combined debt. 

The sponsors, Liberty and Calgro M3 are proud to lead a movement of change, one where young people’s financial 

acumen receives the greater emphasis it so desperately needs for our youth to emerge with a safer financial 

future. After watching the movie, each student leaves the session with a Financial Literacy Toolkit for future 

reference.  

“We are proud to have partnered with Primestars to deliver on this key project, responding to a critical need in 

the country; financial literacy. As Liberty we strongly believe that interventions such as these go a long way in 

creating an inclusive economy which the country is in dire need of” says Xolisa Vapi, Divisional Director, Corporate 

Affairs and Sustainability at Liberty.    

“Our programmes are aimed at enabling financial freedom for future generations, hence our focus on schools. 

With the Smartbucks programme, we broadened our reach and went for a wider national footprint – reaching 

about 15 000 leaners.” he adds.   

Wikus Lategan, CEO of Calgro M3, comments, “Calgro M3 is exceptionally proud to be co-sponsoring the 

Primestars Smartbucks programme for the first time this year. We strongly believe that by supporting educational 

initiatives, we can make a meaningful difference to changing the well-being of all South Africans, in line with our 

tagline of Building Legacies, Changing Lives. The Smartbucks programme, which teaches learners about financial 

concepts such as managing debt, looking after one’s savings and spending wisely, in an engaging, fun way, while 

delivering powerful messages, is something that we can really get behind.”  

The Smartbucks programme is supported by the Department of Basic Education alongside the private sector – 

Liberty, Calgro M3, Tsogo Sun, Kulula, Gearhouse and Financial Planning Institute.  

-Ends- 



 

Note to Editors - additional statements from sponsors and partners: 
 
Tsogo Sun 
Tsogo Sun’s CSI programmes are aimed at contributing to a brighter future for our vulnerable youth – through education, 
with a strong emphasis on life and career readiness skills. It is invariably these skills that will have a strong impact on the 
ability to develop sound decision-making abilities for a successful future.  These life skills allow young people to embrace the 
value of discipline, hard work, commitment, communication and respect – all of which will stand them in very good stead. 
Shanda Paine, Group CSI Manager: Tsogo Sun 
 
Kulula.com 
Empowering and developing our youth is at the heart of kulula.com’s Corporate Social Investment strategy and our 
partnership with Primestars to launch the Smartbucks: mind your moolah, financial literacy programme is a testament of this. 
The programme offers high school students the opportunity to learn financial basics in a fun and exciting manner, which 
aligns with the kulula brand promise. By supporting this innovative and impactful programme we will give back to many under 
resourced students in South Africa and empower them to make better financial decisions, which will ultimately add to 
economic growth in Africa and the world. kulula was born out of pure entrepreneurial spirit and sound financial decision 
making is a key element of our success. As a brand we therefore realise the importance to inspire the next generation so that 
they can bring hope to the many challenges that we face daily as South Africans. Luane Lavery, Brand Communication 
Manager BA & Kulula.com: Comair Limited 
 
Financial Planning Institute (FPI)  
It is no secret that debt puts a great deal of long-term stress on families and individuals. Many people fall into debt traps due 
to the lack of financial literacy from foundation phase and high school level. Smartbucks is celebrating national financial 
literacy programme in style this year. Learners were invited to join Smartbucks and its cast for the new movie which shares 
excellent insight into the journey to financial freedom.  The multi-media platform is set to tackle the basics of earnings, 
savings, budgeting, debts and investing. This platform will help learners understand that though there may have unlimited 
access to credit cards, cell phone and internet plans when they start working, the high costs could injure their financial 
freedom.  So how do we avoid falling into debts? Find out today at the celebration. Roweda Petersen, Marketing and Events 
Coordinator: FPI  
 
Gearhouse  
Gearhouse is been involved with all the Primestars youth development initiatives since 2014 but the Financial Literacy (Smart 
Bucks) and Career Guidance (My Future My Career) programs are particularly close to our hearts. As the largest equipment 
technology rental Group in an industry that has never been an obvious career choice; we know that financial literacy and 
business acumen is critical for success and that the youth need to be made aware of the career opportunities opening up in 
industries like the Live Events industry. Our new generation will ride the wave of technological advances that are emerging 
with the 4th Industrial revolution and new and exciting careers are evolving rapidly.  Robyn D'Alessandro, National Marketing 
Manager: Gearhouse 
 
 
Business Engage & 30% Club Southern Africa  
The 30% Club is an international campaign to get more women onto listed boards and includes approximately 800 Chairmen, 
CEOs and senior partners of some of the largest organisations internationally who add their voice because they believe more 
diversity, including gender diversity, makes business sense.  Focus is also placed on the pipeline to create sustainable change 
which is exactly why the partnership with Primestars is so important as the pipeline stretches from schoolroom to boardroom. 
In South Africa and East Africa, the 30% Club is managed by Business Engage, a non-profit organisation established in 2005 
by Colleen Larsen.  The 30% Club Southern Africa has 52 large corporates involved including Barloworld Equipment, Absa, 
Anglo American, AngloGold Ashanti, Investec, Webber Wentzel, Bowmans, PwC, Deloitte, etc. Colleen Larsen, MD: Business 
Engage Southern Africa 
 
 
For more information please contact: Sibongile Khulu: Primestars  
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